
LAURA ERSOY
city: Fort Lee, NJ tel: 201-983-3049 email: hello@lauraersoy.com portfolio: lauraersoy.com

S e N I O R  C R E A T I V E  S T R A T E G I S T
Senior art director with over 10 years of leadership experience driving high-impact digital campaigns and immersive visual 
storytelling in the eCommerce space. Proven experience in art direction, branding, and creative strategy, combined with a strong 
commitment to mentoring and developing top-tier design teams while delivering forward-thinking and innovative solutions.

K E Y  c o m p e t e n c i e s
Art Direction, Brand Identity, Concept Development, Cross-functional Collaborator, Data-driven Design, Omnichannel Creative 
Strategy, Project Management, Social Media Marketing, Team Mentorship

E X P E R I E N C E

A M A Z O N
Ar t Director Apri l  2 0 2 3  –   P re se nt
• Led the omnichannel creative development for high-velocity campaigns, including Big Spring Sale, Holiday, and Prime Day, 
resulting in over 3% increase in customer engagement

• Identified and resolved design process inefficiencies by leading a strategic Figma migration for the Amazon Home team,  
resulting in a 20% optimization of workflows and a 10 to 12 hour reduction in project completion time through standardized 
templates and automation

• Presented campaign concepts and deliverables to senior leadership, effectively communicating the creative vision  
and strategic direction, while seeking feedback and acquiring approvals to ensure alignment

• Increased content production speed by 10%, while enhancing visual content across homepage, social media, and email  
by adopting and integrating Workbench, an AI-driven platform for virtual product photography

• Mentored and led team of 10 designers in the production and execution of multi-channel campaigns, delivering  
innovative motion and static assets that consistently raised the creative bar

B E D  B AT H  &  B E Y O N D Januar y  2 0 2 0  –   Apri l  2 0 2 3

Ar t Director Januar y  2 0 2 3  –   Apri l  2 0 2 3
• Defined the creative strategy for integrated brand campaigns and content across digital, print, and social media, including  
major events like Black Friday, Cyber Monday, and the Beyond Big Savings Event

• Developed and executed new email templates for omnichannel campaigns that drove a 15% increase in click-through rates

• Spearheaded the omnichannel launch and design execution of Welcome Rewards loyalty program, driving 10 million  
member sign-ups within the first 60 days

• Standardized design execution across sale events by establishing Figma toolkits, enabling a 30% increase in design output  
while maintaining consistent brand application for internal and external production designers

• Developed and implemented a strategic multi-channel campaign for the Off To College initiative, creating tailored editorial 
landing pages, email marketing, and social media content to effectively reach the target demographic

Senior Designer Januar y  2 0 2 2  –   D e ce m be r  2 0 2 2
• Designed customer-centric digital experiences, including homepages, landing pages & email communications, resulting  
in increased engagement of 5% year-over-year


• Established and enforced branded design systems and best practices across digital channels, ensuring a cohesive user  
experience and strengthening brand identity across all customer touchpoints

• Mentored and guided junior designers, fostering a collaborative design environment and improving team performance

mailto:hello@lauraersoy.com
https://www.lauraersoy.com/
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B E D  B AT H  &  B E Y O N D January  2020 –  Apri l  2023

Digital Designer January  2020 –  January  2022
• Designed and A/B tested on-brand email campaigns, resulting in a 15% increase in click-through rates

• Collaborated with cross-functional teams, including marketing, eCommerce, operations, and email developers, to define 

and implement innovative solutions for business needs and challenges

• Stayed current with industry trends and emerging technologies, continuously exploring new and innovative ways to enhance 

the visual appeal and impact of marketing materials

A V E N U E  O N L I N E
Digital Designer June 2018 –  January  2020
• Created compelling visual content for paid and organic social, resulting in increased brand awareness and audience growth

• Implemented motion graphics for daily email communications, enhancing visual appeal and driving higher click-through rates

• Developed all artwork for the private-label credit card, including landing pages, email promotions, store signage, and mail-in  
cards, ensuring a unified brand message

a s c e n a  r e ta i l  g r o u p February  2015 –  June 2018

Social Media Manager Apri l  2016  –  June 2018
• Designed and curated engaging content for all social media channels, resulting in a 35% growth in followers

• Partnered with influencers and brand ambassadors to expand brand reach and drive authentic engagement with target audiences

• Drove paid social media performance through strategic content design and A/B testing, consistently improving key metrics 

and achieving campaign goals

V isual Merchandising Designer February  2015 –  Apri l  2016
• Developed and implemented store layout designs that optimized product placement and enhanced the customer  
shopping experience

• Established and enforced visual merchandising standards, guaranteeing consistent brand presentation across all 840 stores

• Spearheaded seasonal visual merchandising initiatives that complemented marketing, positively impacting sales

E U P H O R I A .  M a g a z i n e
Founder &  Editor -in -Chief June 2014  –  Present
• Launched leading music and lifestyle magazine, driving 50% annual traffic growth via integrated digital, social, 

and print strategies

• Cultivate and manage team of 50 contributors worldwide to create content that reaches a diverse and highly-engaged  
global audience of over 125,000 unique readers per month across digital and social media platforms 

• Create culturally resonant content with top Gen-Z talent, amplifying brand awareness and engagement

S K I L L S
Adobe Creative Cloud, Asana, AirTable, Figma, Motion Graphics, Photography, Retouching, Sketch, UX/UI, Wireframing, 

Workbench, WorkFront

E D U C A T I O N

M O N T C L A I R  S TAT E  U N I V E R S I T Y Montclair,  NJ
Bachelor of  Science,  Dual Degree in Graphic Design &  Marketing


